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Course objectives

Developing knowledge and skills in interpersonal affairs and digital communication; developing skills to work effectively with
important digital applications and infrastructure in a modern business environment; training future engineers to successfully
communicate in a business environment with different people, in different environments and using different tools; training for
planning, monitoring and managing the communication process.

Learning outcomes

Upon successful completion of the course, the student will be able to: express themselves clearly using various forms of
verbal/nonverbal communication; develops the basic business communication skills they will use throughout their professional
career; has experience in various forms of business communication (letters, conversations, presentations); uses a variety of
digital tools to develop and implement content tailored to digital communication and interaction in a professional setting.

Content of the course

Theoretical teaching: General communication skills and digital skills in a business environment

General model of communication process and components, types of communication. Verbal communication: oral expression,
group introduction, listening, conversation. Verbal written communication: the skill of written expression. Non-verbal
communication. Assertive communication skills. Communication in a group and in a team, with different business partners, and
in different environments. Impediments, conflicts and communication difficulties. Business presentation; Business
conversation. Business correspondence. Business communication within an online environment.

Creating and sharing digital content. Efficient use of digital infrastructure and applications relevant to business communication
(online and offline word processor; data visualization; online tools for business interaction; digital image processing and graphic
programming language in terms of digital content creation; search engines, e-mail, social media applications). Respect for the
privacy of digital communication participants and copyright.

Practical teaching

Active listening skills; group speaking exercises; team communication planning and practice; preparing, designing and
simulating business conversations; preparing business presentations and formulating business speeches for different target
audiences; job application and contact letter, CV, motivational letter; demonstration of applications, production of business
drawings and charts; creation of dynamic presentations; downloading, storing and sharing digital content on the web.
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Number of active teaching classes: 4 | Theoretical teaching: 2 Practical teaching: 2

Teaching methods

Implementation of lectures and exercises according to the model of interactive teaching. Teaching methods: methods of working
the text, methods of verbal monologue, methods of discussion, workshops, role-playing, teaching by project, methods of
practical activities. Teaching supported by the e-learning platform and, where necessary, in computer classrooms, equipped
with appropriate hardware and software.

Evaluation of knowledge (maximum number of points 100)

Pre-exam obligations Points Final exam Points

Activities during teaching process 20 Final exam (knowledge test): | 30

Homework and project assignments 50
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